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Commercial Resources Conference Held at EWC1
From December 4 to 8 of last year, a meeting
formally entitled The Conference on Commercial
Resources and Their Application to Population
Communication' was held at the East-West Com-
munication Institute. The Conference focused on
t wo commercial methods appropriate to communi-
cation: advertising and market research. Four
specific objectives were:
• To enable population program administrators
to exchange experiences
• To provide technical interchange between
program administrators and recognized resource
persons in the field
• To provide opportunity for program directors
to develop possible application of commercial
methods to their programs
• To develop publications to serve as guidelines
for program directors in future planning
The Conference brought together three groups
of people with specific interests in the use of com-
mercial methods: 1) program administrators with
responsibility for communication components in a
national family planning program; 2) persons who
have carried out most of the major applications of
commercial resources to family planning com-
munication; and 3) resource persons who are recog-
nized authorities in the field.
Roger C. B. Pereira, Chief Executive of Shilpi
Advertising. Ltd., Shahibag House, Ballard Estate,
Bombay, India, served as Conference Chairman.
Communication Institute staff included Susie Lim,
Conference Program Officer; Merry Lee San Luis,
Assistant Conference Coordinator; R. Lyle Webster,
Conference Coordinator; and Barbara Yount, Con-
ference Rapporteur.
During the first two days of the meeting. the
representatives from Korea, Malaysia. the Philip-
pines. Taiwan, and Thailand described the current
status of the family planning communication pro-
grams in their respective countries. The second
part of the program consisted of detailed reports on
the application of commercial resources by the
teams from Ghana. India. Jamaica, and the United
States. Supplementing these casestudies weretech-
nical presentations by the resource persons. On the
last day of the Conference, program administrators
discussed the potential application of commercial
resources in their current family planning commu-
nication programs.
In general, the Conference tackled the major
specifics involved in using commercial resources,
pooled experiences, and reviewed and discussed
in detail the steps national programs have taken
to tap the expertise of commercial resources. In
the past. this vast resource has often been either
neglected or under-utilized in family planning com-
munication programs. The Conference demon-
strated how commercial resources have been used
and can be used in family planning communication
programs. A subsequent issue of this Newsletter
will announce the availability of publications based
on the papers and discussions generated by this
meeting. Persons from these three groups who
attended the Conference are noted below.
1. Program Planners and Admin-
istrators:
• Nonglaks Bunnag, Medical Officer,
Family Health Division, Medical
and Health Department, Ministry of
Public Health, Bangkok, Thailand
• Gregorio Cendana, Director. Na-
tional Media Production Center,
Manila, Philippines
• Jae Hee Kim, Information, Educa-
tion and Communication Consul-
tant, Planned Parenthood Federa-
tion of Korea, Seoul, Korea
• Shamsuddin bin Abdul Rahman,
Director General, National Family
Planning Board, Kuala Lumpur.
Malaysia
• Hsin-Ping Wu, Director, Institute of
Public Health, National Taiwan
(Continued on page 2)
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The baby in this poster is
intended to be a symbol of an
as yet unconceived child. It
bears a positive message. giv-
ing credence to the right
reasons for having children by
stressing a child's needs for
love, securi ty , and the oppor-
tunity to develop as a human
being. The sign under the baby
is an ancient symbol of a preg-
nant woman. The poster was
developed by the Division of
Family Planning, Department of
Obstetrics and Gynecology,
School of Medicine. University
of Washington in Seattle. It was
distributed by them and by Zero
Population Growth (Z.P.G., 4426
Burke Avenue N., Seattle,
Washington 98103) to groups
of young people. high school
students, and Planned Parent-
hood affiliates.
Al Miller, photojournalist with
the East-West Center. is in the
process of photographing the
accompanying poster for the
Newsle tt er.
Commercial Resources .. .
(Continued from page 1)
University College of Medicine,
Taipei, Taiwan
2. Case Study Teams Reporting on
National Experiences:
Ghana
• A. A. Armar. Executive Director.
National Family Planning Pro-
gramme of Ghana, National Fam-
ily Planning Secretariat. Accra,
Ghana
• Jacob Obetsebi-Lamptey, Ac-
counts Supervisor, Lintas, Ltd.
Accra, Ghana
India
• Tara Sinha. Chief Commercial
Executive. Advertising Consul-
tants(India) Ltd.. New Delhi, India
Jamaica
• Conroy H. Allison, Executive Chair-
man. National Family Planning
Board, Kingston, Jamaica
• Edgar Stewart, Chairman and
Managing Director. McCann-
Erickson. Kingston, Jamaica
United States
• Robin A. Elliott, Director of Infor-
mation and Education, Planned
Parenthood — World Population,
New York, New York, U.S.A.
• Richard K. Manoff, Chairman of
the Board and Chief Executive,
Richard K. Manoff, Inc., New York,
New York, U.S.A.
3. Resource Pa rt icipants:
• Philip Harvey, Director, Population
Services, Inc., Chapel Hill, North
Carolina, U.S.A.
• Ronald Pion, Professor. Population
Studies Family Planning Services,
School of Public Health, University
of Hawaii, Honolulu, Hawaii, U.S.A.
• Julian L. Simon, Professor of Mar-
keting, Department of Economics,
University of Illinois, Urbana,
Illinois, U.S.A.
• Robert L. Smith, Associate Direc-
tor, Urban Life Center. Westing-
house Population Center, Colom-
bia, Maryland, U.S.A.
• William O. Sweeney. Project Spe-
cialist, Population Office, Ford
Foundation, New York, New York,
U.S.A.
A fourth group of people were
observers. These people in-
cluded:
• Bjorn Berndtson, Production Direc-
tor, Community and Family Study
Center. University of Chicago,
Chicago. Illinois, U.S.A.
• Hugo Corral, Director, Ministry of
Public Health, National Population
Department. Quito, Ecuador
• James R. Echols. Consultant. Infor-
mation, Education and Communi-
cation Division, Office of Popula-
tion, Department of State, USAID.
Washington. D.C., U.S.A.
• Dean S. Ellis, Associate Professor
of Management. School of Busi-
ness Administration, University of
Hawaii, Honolulu, Hawaii, U.S.A.
• Ernesto Iturralde, Director. Family
Planning Program, Ministry of
Defense. Quito, Ecuador
• Laurence Jacobs. Associate Pro-
fessorof Marketing. School of Busi-
ness Administration, University of
Hawaii, Honolulu, Hawaii, U.S.A.
• Joung Im Kim. Librarian, Korean
Institute of Family Planning, Seoul.
Korea
• Maggie Lim, Associate Professor
of Public Health, School of Public
Health. University of Hawaii.
Honolulu, Hawaii, U.S.A.
• Arthur Lumsdaine, Chairman, De-
partment of Psychology. University
of Washington, Seattle. Washing-
ton, U.S.A.
• Pablo Marangoni, Executive Direc-
tor, IPPF Affiliate. Guayaquil,
Ecuador
• Jon Pfaff, Communication Con-
sultant. Battelle Population Study
Center, Seattle, Washington, U.S.A.
• Hari Bhakta Pradhan, Regional
Officer, Family Planning and MCH
Project, HMG, Nepal
• Raghu Ram. Senior Fellow, East-
West Population Institute, East-
West Center, Honolulu, Hawaii.
U.S.A.
• G. Kittu Rao, Technical Assistant
Director (Media), Directorate of
Health Services and Family Plan-
ning, Madras, India
• Mary - Jane Snyder, Advisor to
Planned Parenthood of Chicago,
Chicago. Illinois, U.S.A.
• Govind Marain Srivastava, Deputy
Assistant Director General, Central
Health Education Bureau, New
Delhi, India
• Manesh Chandra Verma, State
Health Education Officer, State
Health Education Bureau, Luck-
now. India
• Pablo Williams, Director, Family
Planning Program. Y.M.C.A., Quito,
Ecuador
• George Wyeth, Consultant, Office
of Population, Department of State,
USAID. Washington, D.C.. U.S.A.
2
Philippine City to Try
"Model City Project"
A novel project in family planning is due to be
i mplemented next year in Cagayan de Oro. a city
with a population of more than 127.000 in Mindanao,
southern Philippines. What sets it apart is that it
will be the first population project in the country
relying almost exclusively on local government —
a field hitherto dominated by the national govern-
ment and private agencies.
The plan, called the ''Model City Project," was
conceived by Cagayan de Oro City Mayor Reuben
Canoy and Luke T. Lee, visiting professor at the
University of the Philippines College of Law. as well
as the director of the Law and Population Program,
Fletcher School of Law and Diplomacy of Tufts
University in the United States.
The five-year project hopes to implement the
principle — enunciated in several international con-
ferences — that family planning is a basic human
right. Thus it is the moral and legal responsibility
of the state to see to it that this right is enjoyed
by its citizens.
The city, for one, has a number of active family
planning clinics, and the project plans to tap various
government and private agencies involved in family
planning. For example. the project intends to do
away with the required marriage license fee — on
the condition that a couple applying for a marriage
license should attend family planning lectures
together during the waiting period of 10 days. As
an additional incentive for attending these lectures,
the project calls for the distribution of so-called
"honeymoon bags" to the couples. These plastic
bags bear a colorful small-family theme, and have
been found to be quite popular in the family plan-
ning programs of Taiwan, South Korea, and India.
A massive informational and educational cam-
paign is also being planned — using the facilities
of one television and six radio stations in Cagayan
de Oro. Hand in hand with this campaign is the
projected purchase of TV sets to be given free to
each of the Cagayan de Oro barrios which have
electric power. Each set is to be placed in charge
of the local school principal for use during the day
in school education and at night for adult education
and recreation.
Complementing the information drive is the plan
to ensure a continuous supply and free distribution
of all kinds of contraceptives as well as free con-
traceptive services in the various public and private
family planning clinics in the city.
IEC
The following list has been compiled from information
reaching the EWCI. Only those events primarily devoted
to population information, education, and communica-
tion are included. The purpose of the list is to promote ex-
change of information; therefore, dates of events already
Events
held may be included. Inquiries concerning attendance
at any of these events or availability of papers should be
directed to the address listed under the section "Source
of Information." No responsibility is accepted for changes
in dates, location, or subject matter.
Event Date Location Source of Information
UNESCQ,WHO Consultation December 18-22, 1972 New Delhi, India Regional Advisor in Health
on Communication and Educa- Education,
tion in Family Planning WHO Regional Office for
Southeast Asia,
World Health House,
Indraprastha Estate,
Ring Road,
New Delhi -1. India
WHO: Regional Seminar on January 1 6-24. 1973 Manila, Philippines World Health Organization,
Role of Health Education Regional Office for
in Family Planning Western Pacific,
United Nations Avenue.
P. O. Box 2932,
12115 Manila. Philippines
Workshop on Utilization January 17-19. 1973 Nairobi. Kenya Dr J. Mugo Gachuhi,
of Cultural information for Organizing Secretary.
Population Planning in Institute for Development
East Africa Studies,
University of Nairobi,
P. O. Box 30197,
Nairobi. Kenya
6th National Sex Institute: March 29- Washington. D.C., U.S.A. Patricia Schiller.
Process of Sex Education April 1, 1973 Executive Director,
and Sex Counseling American Association of
Sex Educators and Counselors,
815-15th Street, N.W..
Washington. D.C. 20005. U S.A.
FAA Annual Meeting: Session April 26-28, 1973 New Orleans, Louisiana, Population Association of
on Population Education U.S.A America, Inc.,
Box 14182.
Benjamin Franklin Station.
Washington. D. C. 20044, U.S.A.
Training Program Inaugrated in Latin America
The Center for Social and Population Studies
( CESPO) of the University of Costa Rica has recently
announced a new Latin American Training Program
for Population and Family Planning Communica-
tions. The program is being sponsored by the
University in collaboration with Ford Foundation
and International Planned Parenthood Federation
( Western Hemisphere Division). The Program is
aimed at training communicators to create new
information programs, or to improve those already
in existence, in order to support information and
education programs for family planning services.
Two courses lasting ten weeks will be offered
each year, and they will be conducted in Spanish.
There will be openings for 25 participants in each
course. and the participants will be chosen from
two categories: 1) members of information and
education departments of family planning and sex
education programs and 2) potential com-
municators. The first category includes: directors
of information and education departments, radio
programmers, developers of audio-visual material,
developers of printed material, and officers of pro-
grams concerned with population problems (such
as health educators, social workers, school
teachers, nutritionists. nurses. agricultural exten-
sion agents, home economists, and field promo-
ters). The second category includes: journalists and
advanced students of journalism, and radio and
television script writers.
A list of resource persons to serve as instructors
has been prepared and includes 21 communication
specialists from 14 countries in the area, 5 special-
ists in family planning from 3 countries, 5 demog-
raphers from 4 countries. 2 specialists in sexual
education from 2 countries, and 4 doctors in the
field of physiology of reproduction from 4 coun-
tries. This group of professionals will be in charge
of training in their respective areas of special-
ization for short periods of time. The subjects cov-
ered will be:
• Demography: basic principles
• Sexual education: concepts and general information
• Family planning; concepts, objects and general informa-
tion
• Physiology of reproduction: human reproduction and
modern methods for family planning
• Communications: theory, printed communications, visual
communications, oral communications, audio-visual
communications, research and evaluation
In the above courses offered under the program,
the participants will learn to:
• describe how an information and education department
is organized and define its functions
• plan work programs. prepare budgets, and direct the
development of activities under the program
• outline the basic steps of the process of planning for
an information and education program
• design and produce radio and television programs, news
articles for newspapers and radio and TV, educational
publications, manuals for technical and field personnel,
and audio-visual aids
• describe from a practical view the objectives of research
and evaluation and illustrate this description with a prac-
tical case for each of the fields covered
• describe at least one method for training field personnel
in communication techniques
The Director of the Program is Mr. Rudy Guer-
rero Portales, and Mr. Carlos Cordero has been
appointed as Consultant to the Program. Those
requesting more information or those who wish to
enroll in the Program should write to:
Lic. Rudy Guerrero P.. Director
Programa Latinoamericano de Adiestramiento en Com-
municaciones para Poblacion y Planificacion Familiar
CESPO. Facultad de Medicina
Universidad de Costa Rica
Costa Rica
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"Love Child" is one of the songs in this record album
of -Diana Ross & the Supremes Greatest Hits," by
one of the most popular singers in the U.S.A. The
"Love Child" is intended, in this case, to be an ille-
gitimate and unplanned child. While not publicized
to be a family planning song, certain of the lyrics of
"Love Child" say:
Love child - never meant to be -
Love child -born in poverty -
Love child - never live to be -
Love child -take a look at me.
Start of my life in an old, cold, run -down tenement
slum -
My father left me, never even married Mum.
I shared the guilt my mama knew.
So afraid that others knew I had no name.
This love were contemplating
Is worth the pain of waiting.
We'll only end hating
The child we may be creating.
These messages carry with them the "authority" of hav-
ing come from an elite or prominent group of people.
Disc jockies and entertainment stars have great poten-
tial in all countries in persuading people of the impor-
tance of family planning. This record was produced by
Jobette Music Co.. Inc., Motown Record Corporation.
Detroit, Michigan 48241.
This matchbook cover conveys a family planning mes-
sage. Inside it reads: "For Planned Parenthood listing
consult your local directory or write . . . Planned
Parenthood/World Population. 810 Seventh Avenue,
Ne w York. New York 10019.'
Pregnant Game of Chance
The ''game of chance" was a family planning
exhibit at a recent fair held in Knoxville, Tennessee.
The game was played by having a blind-folded vol-
unteer draw a marble from a fishbowl which was
two-thirds filled with white marbles and one-third
with red ones. Following the drawing, the player
then received a slip of paper saying `Your chance
of drawing a red marble is one in three. That is
the same chance a woman has of being pregnant
at the end of a single month if she has sex relations
t wice a week without using birth control." The reac-
tions of the players to this message and to literature
distributed served as a starting point for discussion
with the Planned Parenthood staff who staged and
manned the exhibit. For more information, contact
Jeanne Hopkins. Planned Parenthood/Knoxville.
114 Dameron Avenue, Knoxville, Tennessee 37917,
U.S.A.
New Newsletter for University-level
Population Education
The Newsletter Teaching Notes on Population
is a new venture concerned with improving the
teaching of population studies in United States col-
leges and universities. To be issued occasionally,
the newsletter is designed to serve as a clearing-
house for the exchange of ideas and information
on new strategies of teaching and on instructional
resources for education about population.
Supported by a grant from the Population Coun-
cil, Teaching Notes is issued by the National Council
of Associations for International Studies (NCAIS)
in cooperation with the International Population
Program at Cornell University. Readers who wish
to be placed on the mailing list should write to the
Foreign Area Materials Center (a joint undertaking
of NCAIS and the Center for International Programs
and Comparative Studies of the New York State
Education Department) at this address: 60 East
42nd Street, New York. New York 10017.
While visiting EWCI, G. Kittu Rao Begins
Adaptation of Disney Filmstrip for India
The World Health Organization Fellow from
India. G. Kittu Rao, attended a special training pro-
gram at the EWCI for three months. As one of his
projects, he began work, with assistance from staff
member Dr. Sanford Danziger. on an adaptation of
the Population Council's Walt Disney Family Plan-
ning Filmstrip.
The process of adapting the filmstrip for India
involved: modifying the audio tape cassette track.
changing the script and the order of scenes, and
making visual adjustments in hair styles, clothing,
faces, and locales. The visual adaptations were pro-
duced by tracing the original pictures and then alter-
ing the faces and dresses or by selecting other
appropriate, available pictures (see photo). The pic-
tures were then colored and photographed in a
sequence. The exact detailed changes that appear
in the adapted version and the rationale behind the
changes, are clearly written in a manual (available
from EWCI) as an aid to other people who are plan-
ning to adapt such materials to their country's
needs. The process of adapting the Disney filmstrip
to the Philippines was described in IEC Newsletter
No. 6.
Once the art work is completed, Mr, Rao plans
to field test this filmstrip in villages in South India.
He also plans to produce another photographic ver-
sion with actual photographs depicting the same
idea as the cartoon visuals and then to find out
the effectiveness of the two versions.
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This example illustrates how the Disney flip chart was adapted
specifically for the Indian situation. Note how the face and
dress were changed.
G. Kittu Rao of India is photographing the visuals which he
has prepared for the adapted filmstrip.
t ^.
Smithsonian Institute Undertakes Interdisciplinary Communication Program
The Interdisciplinary Communications Program
(I CP} of the Smithsonian Institute recently under-
took a program to promote social science studies
in analysis and evaluation of population dynamics
and policies. Entitled International Program for
Population Analysis," the project is supported by
a contract with the Agency for International
Development.
The Program has two main features: 1) small
"work agreements under which individual inves-
tigators in the social sciences and humanities
around the world will undertake research on social
science aspects of world population problems
related to policy; and 2) a system of communica-
tions among these investigators, the rest of the
world's social science and humanities research
community, and policy-makers concerned with
population problems.
Funds up to U.S. $50,000 can be provided for
the individual research projects. These studies must
''(a) focus on specific conditions or variables in the
Third World that are relatively amenable to change
within the next few years-, and (b) show promise
of affecting formal or informal policies that may
help solve population problems within specific
countries, or that can be applied to more than one
country or an entire region."
The second feature, the communications sys-
tem, will include: personal exchanges and visits:
a quarterly newsletter; the distribution of back-
ground papers, selected bibliographies, and reports
of work agreement results: and small work-
shop/seminars. These seminars will bring together
scholars, government personnel, decision-makers.
and other specialists, to discuss the problems and
findings and to generate new ideas for study and
for formulating and implementing population
policies. The substance of these workshops will be
disseminated in the manner of research reports.
For a brochure describing in more detail the
International Program for Population Analysis,
write: Interdisciplinary Communications Program,
Smithsonian Institution, 1717 Massachusetts
Avenue, N.W., Washington, D.C. 20036, U.S.A.
"Paste Your Umbrella
Before the Rain"
An English edition of a family planning booklet
designed for high school students and entitled
''Paste Your Umbrella Before the Rain'' has been
published by the Chinese Center for International
Training in Family Planning in Taiwan. The produc-
tion of the original booklet, written in Mandarin,
was a cooperative venture between the Department
of Public Health and the Department of Education.
with technical assistance from the Population
Council and financial assistance from UNICEF.
The title is taken from a quotation by Chu-tze.
a Confucian scholar who said ''Paste your umbrella
before the rain;" in other words, plan today in order
to be prepared for tomorrow. Because of the age
group of its audience, the booklet brings the advan-
tages of small families to the attention of young
people before they marry. The argument for small
families is not made in terms of demographic prob-
lems but rather in terms of individual values and
benefits. Illustrated with cartoons. graphs, and col-
ored pictures of posters, the book recommends a
two-child family to ensure a healthier, happier. and
more fulfilling life for the student. his or her spouse-
to-be. and their children. After pointing out the vari-
ous and specific economic. social, educational. and
psychological advantages of small families, the
booklet concludes with two sections. The first
encourages the reader to seek family planning
guidance, for "a planned family is a happy family."
The second final section is a family planning song
— whose last verse reads:
"Let a small family be your goal
"Just choose a method of birth control
"Methods are safe and simple too
"A happy future waits for you."
Due to the initial success of ' ' Paste Your
Umbrella,' Pathfinder Fund supported the printing
of 400,000 copies which were distributed in late
1972 to students graduating from junior and senior
high schools. Free copies of the English booklet
are available by writing to: The Chinese Center for
International Training in Family Planning, P. 0. Box
112, Taichung, Taiwan.
The Title "Paste Your Umbrella ..... refers to the traditional
paper umbrella used in Taiwan.
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Population IEC
Materials Service
The Communication Institute
maintains a resource collection of
materials on the application of
communication to development
programs. This worldwide collec-
tion stresses unpublished reports
and other documents that are not
routinely collected by libraries
nor listed in standard bibliog-
raph ies.
New materials on population!
family planning information,
education. and communication
are being added to the col-
lection constantly. These new
additions to the collection are
listed in each issue of the News-
letter. Relevant materials col-
lected by the East-West Popula-
tion Institute are also listed.
Program administrators, com-
munication specialists, and other
interested practitioners. trainers,
and researchers are welcome to
request copies of these materials
for use in their work. The Institute
can provide reproductions of
most of these materials in the
form of either photo copies or
microfiche. When it is not possi-
ble to supply copies of a par-
ticular item due to its bulk or due
to limitations on its circulation.
the requestor will be referred to
the original source. Those
reviews of noteworthy books,
manuals, and handbooks that
may appear elsewhere in the
Newsletter will include infor-
mation on the source and price
of the publications.
Copies of materials are pro-
vided by the Institute at cost or
on an exchange basis. "Ex-
change' simply means that in
return for reproductions sent to
the requestor, the Institute asks
that he supply relevant reports,
newsletters, campaign materials,
and other items available now or
in the future. These will then be
added to the Institute's collection
in order to maintain and expand
this clearing house service for the
benefit of people working in
population IEC around the world.
Requests should be directed to
Population IEC Materials Ser-
vice. East-West Communication
Institute, 1777 East-West Road,
Honolulu. Hawaii 96822 U.S.A.
Please request each item by its
code number.
General Strategies and Programs
1 0-1: Arab Republic of Egypt, Family
Planning Project
Plans of action for the first year: prog-
ress report no. 1. Cairo. Executive
Board. Supreme Council for Family
Planning, Executive Board, March
1 972. 42 p. Appendix, 5 p.
10-2: Bautista. Paulina
Communication activities in family
planning at the University of the Philip-
pines Institute of Mass Communication.
Prepared for the National Seminar on
Communications for Family Planning,
Manila, 24-28 January 1972. 14 p.
Appendices, 23 p.
1 0-3: Brown, George F.
Population policy and national develop-
ment. Presented at the Western
Hemisphere Regional Council Meeting
of the International Planned Par-
enthood Federation. Ottawa. Interna-
tional Development Research Centre.
May 1972, 12 p.
1 0-4: Cernada. G.
Health education in selected Asian fam-
ily planning programs. Presented at the
Taiwan National Normal University, 31
May 1969, 6 p.
1 0-5: Family Life Workshop of the Philip-
pines. Inc.
1st Seminar-Workshop for family life
leaders. Theme: "Population problems
and family planning." Quezon City, Uni-
versity of the Philippines. 18-22
November 1967, 61 p.
1 0-6: Family Planning Association of India
Report of work for 1968-70. From
SEVENTH ALL INDIA CONFERENCE OF
THE FAMILY PLANNING ASSOCIATION
OF INDIA. THEME: POPULATION
EDUCATION FOR THE YOUNGER
GENERATION. REPORT OF THE
PROCEEDINGS, MANIPAL, Bombay 1,
FPAI, February 1971. 25 p.
10-7: Family Planning Council of Nigeria
Awareness campaign for 1972. Product
Promotions Nigeria Limited, 6 p.
10-8: Gore, Sushila S.
Adopting family planning prac-
tice/methods -role of motivation, com-
munication and education. 20 p.
10-9: Hawley, Amos H. and others
The education and action program:
1 964-1966. From THE POTHARAM
STUDY 1964-1966: A SERIES OF RE-
PORTS ON THAILAND'S FIRST POPU-
LATION:FAMILY PLANNING RE-
SEARCH PROJECT, 2d ed.. Institute of
Population Studies. Chulalongkorn
University, 1971, 17 p.
1 0-10: Hawley. Amos H. and Visid Pra-
chuabmoh
Eight-month program effects: 1965.
FromTHE POTHARAM STUDY 1964-
1966, A SERIES OF REPORTS ON THAI-
LAND'S FIRST POPULATION'FAMILY
PLANNING RESEARCH PROJECT. 2d
ed., Bangkok, Institute of Population
Studies, Chulalongkorn University,
1971, 17 p.
10-11: Ministry of Health. Family Planning
Division
Plan of action for pilot project: compre-
hensive family planning program in
Khuzestan Ostan, Iran. December 1971.
13 p.
10-12- Kline. David K.
Consultant report on the family plan-
ning education and communications
program in Turkey. Washington. D.C.,
American Public Health Association,
June 1972. 26 p.
1 0-13: Nicolas. Imelda
An informational campaign on family
planning. 19 p.
1 0-14: Population Commission, Philip-
pines
POPCOM motivation information sys-
tem, Makati, Rizal, 5 p. Annexes. 21 p.
1 0-15: Product Promotions Nigeria Lim-
ited
Family Planning Council of Nigeria
Awareness Campaign for 1972. 12 p.
10-16: Wadia. Avabai B.
Population education -a plan of action
for FPAI. From SEVENTH ALL INDIA
CONFERENCE OF THE FAMILY PLAN-
NING ASSOCIATION OF INDIA THEME:
POPULATION EDUCATION FOR THE
YOUNGER GENERATION. REPORT OF
THE PROCEEDINGS. MANIPAL, Bom-
bay 1, FPAI. February 1971, 25 p.
Use of Mass Media
1 0-17: Asociacion Demografica Costar-
ricense, Centro De Estudios Sociales
Y De Poblacion
Encuesta para conocer ciertas
actitudes y conocimientos de la pob-
lacion femenina en edad fertil de la Pro-
vincia de Guanacaste. In Spanish, 17
p
1 0-18: Carolina Population Center
Suggestions for media-analysis -radio
& TV. Chapel Hill, North Carolina, 2 p.
1 0-19: Cernada. G. and Laura Lu
Kaohsiung survey (November 1 966).
May 1967, 8 p.
1 0-20: Crawford, Robert H. and Ronny
Adhikarya
The use of traditional media in family
planning programs in rural Java. Pre-
sented at the International Communica-
tion Division of the Association for Edu-
cation in Journalism at theannual meet-
ing, Carbondale, Illinois. 20-23 August
1972. 18 p.
10-21: Feliciano. Gloria D
Communications and family planning.
6 p.
10-22: Feliciano, Gloria D.
Preparing communications materials
for family planning programs. Pre-
sented at the Seminar on Training
Methods and Strategies on Family
Health, 29 November 1968, 9 p.
10-23: Finnigan, Oliver D.
Stretching the media budget - ideas
from East Asia. Taichung, Taiwan, July
1 971. 17 p.
10-24: Freeman, Deborah S.
Changes in mass media exposure be-
tween KAP it and KAP Ill. 1 5 p.
1 0-25: Go. Aurora Silayan and Frank
Lynch
1PC:POPCOM 1971 Mass Media Study:
final report submitted to the Commis-
sion on Population by the Institute of
the Philippine Culture on September 15,
1971. 48 p,
1 0-26- Ministry of Health. Family Planning
Division
Pretest forms for radio spots. [Khuze-
stan Ostan Project], Iran, 4 p.
10-27: Ministry of Health, Family Planning
Division
Radio talk for literacy corps. [Khuzestan
Ostan Project], Iran, 1 p.
1 0-28: Scanlan, John S.
A strategic outline for the Planned Par-
enthood Federation Public Service Ad-
vertising Campaign. New York, January
1 971, 14 p.
Formal Population Education
10-29: Basnayake, V.
Population and family education in
school curricula in the Asian region:
natural sciences. Prepared for the
UNESCO Regional Workshop on Popu-
lation and Family Education. Bangkok.
UNESCO Regional Office for Education
in Asia, 7 September-7 October 1970,
1 9 p.
10-30: Bhatia, K. S.
What does teaching population educa-
tion mean in terms of educational tech-
niques and goals. Report of a discus-
sion group. From SEVENTH ALL INDIA
CONFERENCE OF THE FAMILY PLAN-
NING ASSOCIATION OF INDIA. THEME:
POPULATION EDUCATION FOR THE
YOUNGER GENERATION. REPORT OF
THE PROCEEDINGS. MANIPAL, Bom-
bay 1. FPAI, February 1971, 25 p.
1 0-31: Chakravarty, India
Population education in our country.
From SEVENTH ALL INDIA CONFER-
ENCE OF THE FAMILY PLANNING
ASSOCIATION OF INDIA. THEME
POPULATION EDUCATION FOR THE
YOUNGER GENERATION. REPORT OF
THE PROCEEDINGS, MANIPAL, Bom-
bay 1, FPAI. February 1971, 5 p.
10-32. Chauls. Donald S.
An introduction to the population prob-
lem and population education. Pre-
pared for the Training Program in Popu-
lation Education for the General Office
of Personnel. Bureau of Public Schools,
January-February 1972, Manila, 71 p.
1 0-33: Chauls. Donald S.
The research program needed forpopu-
fation education. Prepared for Philip-
pine Population Education Program,
Manila. 1972. 3 p.
10-34: Chauls, Donald S.
Population education and the conse-
quences of population growth. Pre-
sented to the University of the Philip-
pines, Bureau of Public Schools, First
National Work-Conference in Health
Education, Quezon City. April 1972, 11
P.
10-35: Chauls, Donald S.
Population education in the Philip-
pines: a methodological view. Pre-
sented to Second National Work-
Conference, National Association for
Social Studies, Baguio City. Philip-
pines, 20-25 March 1972, 7 p.
1 0-36: Cool. John
Population education in India: a case
study. New Delhi. May 1972, 15 p.
1 0-37: D'Monte, Zarine
School programmes at the primary and
secondary levels From SEVENTH ALL
INDIA CONFERENCE OF THE FAMILY
PLANNING ASSOCIATION OF INDIA.
THEME: POPULATION EDUCATION
FOR THE YOUNGER GENERATION.
REPORT OF THE PROCEEDINGS.
MANIPAL, Bombay 1. FPAI, February
1971,5 p.
1 0-38: Finnigan. Oliver D. and Tsu Hiung
Liu
Taiwan: the effect of a population text
on student knowledge and attitudes.
Taichung. Taiwan. December 1971,11 p.
1 0-39: Ghosh, Mallika and Padma Sethi
On-going projects of the FPA1 and
future action plans. From SEVENTH
ALL INDIA CONFERENCE OF THE FAM-
ILY PLANNING ASSOCIATION OF
INDIA. THEME: POPULATION EDUCA-
TION FOR THE YOUNGER GENERA-
TION. REPORT OF THE PROCEED-
INGS, MANIPAL, Bombay 1, FPAI, Feb-
ruary 1971, 5 p.
1 0-40: Gopal. Shri Madan
Practical experiences in population
education in the educational institu-
tions of Delhi. From SEVENTH ALL
INDIA CONFERENCE OF THE FAMILY
PLANNING ASSOCIATION OF INDIA.
THEME: POPULATION EDUCATION
FOR THE YOUNGER GENERATION.
REPORT OF THE PROCEEDINGS.
MANIPAL. Bombay 1, FPAI, February
1 971, 7 p.
10-41: Harvard University, Graduate
School of Education, Center for Stud-
ies in Education and Development
[Papers prepared for] Seminar on
Issues in Population Education. Cam-
bridge, Mass., May 1972, 516 p.
1 0-42: Jayasuriya, J. E.
Some guidelines for introducing popu-
lation related materials into the cur-
riculum in mathematics at the high
school level. Quezon City. University of
the Philippines, Asian Institute for
Teacher Educators, 1971, 11 p.
10-43: Lulla, B. P.
Operational implications for promoting
population education. From SEVENTH
ALL INDIA CONFERENCE OF THE FAM-
ILY PLANNING ASSOCIATION OF
INDIA. THEME: POPULATION EDUCA-
TION FOR THE YOUNGER GENERA-
TION. REPORT OF THE PROCEED-
INGS. MANIPAL, Bombay 1, FPAI. Feb-
ruary 1971 , 10 p.
10-44: Mehta, T. S.
Population education in schools (con-
tent and methods of teaching). From
SEVENTH ALL INDIA CONFERENCE OF
THE FAMILY PLANNING ASSOCIATION
OF INDIA. THEME: POPULATION EDU-
CATION FOR THE YOUNGER GENERA-
TION. REPORT OF THE PROCEED-
INGS, MANIPAL, Bombay 1, FPAI, Feb-
ruary 1971. 8 p.
1 0-45: Rao. Shri K. Seshagiri and Devi
Jathar
A population education programme at
the college and university level. From
SEVENTH ALL INDIA CONFERENCE OF
THE FAMILY PLANNING ASSOCIATION
OF INDIA. THEME: POPULATION EDU-
CATiON FOR THE YOUNGER GENERA-
TION. REPORT OF THE PROCEED-
INGS, MANIPAL. Bombay 1, FPAI, Feb-
ruary 1971, 8 p.
10-46: Singhi. Shri B. M.
Content of school and out-of-school
programmes for creating population
awareness. Report of a discussion
group. From SEVENTH ALL INDIA CON-
FERENCE OF THE FAMILY PLANNING
ASSOCIATION OF INDIA. THEME:
POPULATION EDUCATION FOR THE
YOUNGER GENERATION. REPORT OF
THE PROCEEDINGS, MANIPAL, Bom-
bay 1. FPAI, February 1971, 2 p.
10-47: Trilokekar. M.
School programmes at the primary and
secondary levels. From SEVENTH ALL
INDIA CONFERENCE OF THE FAMILY
PLANNING ASSOCIATION OF INDIA,
THEME: POPULATION EDUCATION
FOR THE YOUNGER GENERATION.
REPORT OF THE PROCEEDINGS
MANIPAL, Bombay 1, FPAI. February
1 971.4 p.
Extension Education/Interpersonal Com-
munication
1 0-48: Apte. J. S.
Education for population awareness
outside the school system: population
awareness among young industrial
workers. From SEVENTH ALL INDIA
CONFERENCE OF THE FAMILY PLAN-
NING ASSOCIATION OF INDIA. THEME:
POPULATION EDUCATION FOR THE
YOUNGER GENERATION. REPORT
OF THE PROCEEDINGS. MANIPAL.
Bombay 1, FPAI, February 1971, 4 p.
10-49: Cernada, G.
How to best use satisfied loop accep-
tors - a class plan and field guide.
Taichung. Taiwan, October 1967,4p-
10-50: David, Salome Nolega
The role of non-medical personnel in
family planning programmes: teaching
and learning. From E. M. Ankrah, ed..
PROCEEDING OF THE SEMINAR ON
INTER-PROFESSIONAL TEAMWORK
FOR THE FAMILY, Mombasa. 1969, 4
p.
1 0-51: Rao, Kamala
Population and family planning educa-
tion through adult literacy classes.
From SEVENTH ALL INDIA CONFER-
ENCE OF THE FAMILY PLANNING
ASSOCIATION OF INDIA. THEME:
POPULATION EDUCATION FOR THE
YOUNGER GENERATION. REPORT OF
THE PROCEEDINGS. MANIPAL, Bom-
bay 1, FPAI, February 1971, 4 p.
1 0-52: Salkeld, Geoffrey
Family planning community education
programme. [ manual.] Jakarta, Indo-
nesian Planned Parenthood Associa-
tion, February 1972, 75 p.
10-53: Singh, K. Moti
Target groups and operational implica-
tions in promoting population educa-
tion. Report of a discussion group.
From SEVENTH ALL INDIA CONFER-
ENCE OF THE FAMILY PLANNING
ASSOCIATION OF INDIA: THEME:
POPULATION EDUCATION FOR THE
YOUNGER GENERATION. REPORT OF
THE PROCEEDINGS. MANIPAL. Bom-
bay 1, FPAI, 2 p.
1 0-54: Thakore. Pramila
Education for population awareness
outside the school system for children
without schooling, including drop -outs.
From SEVENTH ALL INDIA CONFER-
ENCE OF THE FAMILY PLANNING
ASSOCIATION OF INDIA. THEME:
POPULATION EDUCATION FOR THE
YOUNGER GENERATION. REPORT OF
THE PROCEEDINGS, MANIPAL, Bom-
bay 1, FPAI. February 1971, 3 p.
Education for Functionaries, Profes-
sionals. and Leaders
1 0-55: Florendo, Soledad A.
Training in planning for social service.
Prepared for Working Group on Train-
ing of Personnel in Family Planning
Programmes, Bangkok, Economic
Commission for Asia and the Far East,
United Nations, 27 July-7 August 1970. 
21 p.
1 0-56: Gillespie, Robert
Functionary survey results. 17 p.
1 0-57: Fawcett, James T. and Visid Pra-
chuabmoh
Attitudes of village leaders toward the
program: 1966. From THE POTHARAM
STUDY 1964-1966: A SERIES OF RE-
PORTS ON THAILAND'S FIRST POPU-
LATION:FAMILY
 PLANNING RE-
SEARCH PROJECT, 2d edition. Bang-
kok, Institute of Population Studies,
Chulalongkorn University, 1971, 5 p.
10-58: Haselkorn. Florence, ed.
Family planning: a source book and
case material for social work education.
New York. Council on Social Work Edu-
cation, 1971. 355 p.
10-59: Kuppuswamy, B.
Target groups for education in popula-
tion awareness and priorities in imple-
mentation. From SEVENTH ALL INDIA
CONFERENCE OF THE FAMILY PLAN-
NING ASSOCIATION OF INDIA. THEME:
POPULATION EDUCATION FOR THE
YOUNGER GENERATION. REPORT OF
THE PROCEEDINGS, MANIPAL, Bom-
bay 1, FPAI. February 1971, 3 p.
10-60: Rao, S. Krishnaswamy
Population education for the younger
generation: an aspect of source-
effectiveness. From SEVENTH ALL
INDIA CONFERENCE OF THE FAMILY
PLANNING ASSOCIATION OF INDIA.
THEME: POPULATION EDUCATION
FOR THE YOUNGER GENERATION.
REPORT OF THE PROCEEDINGS,
MAN PAL, Bombay 1, FPAI, February
1 971.5 p.
10-61: Worth, George
A few examples of the training of nurses
in family planning in Asian nations. Pre-
pared for Working Group on Training
of Personnel in Family Planning Pro-
gramrnes, Bangkok, Economic Com-
mission for Asia and the Far East.
United Nations. 27 July-7 August 1970.
11 p.
Development and Production of IEC Ma-
terials
1 0-62: Population Council, East Asia Of-
fice
Red envelopes for new mothers: Feb-
ruary Monthly Report; Appendix B. Tai-
chung. Taiwan. March 1967, 7 p.
10-63: University of North Carolina
Population education media fair: guide
to instructional materials. Chapel Hill.
9 p-
Training for IEC Rotes
1 0-64: Anand. J, K.
Establishing and developing a family
pfann irg raining centre Prepared for
Working Group on Training of Person-
nel in Family Planning Programmes.
Bangkok. Economic Commission for
Asia and the Far East, United Nations.
27 July-7 August 1970, 33 p.
10-65: Bhatia, Dipak
Developing a strategy for training of
family planning workers. Prepared for
Working Group on Training of Person-
nel in Family Planning Programmes.
Bangkok. Economic Commission for
Asia and the Far East United Nations,
27 July-7 August 1970, 14 p.
10-66: Crawford. Robert H.
The communication specialist for popu-
lation affairs: a training proposal. Pre-
sented at the Mass Media and Society
Division of the Association for Educa-
tion in Journalism, Carbondale, Illinois,
20-23 August 1972, 12 p.
10-67: East-West Communication Institute
Prospectus: Seminar-Workshop in
population family communication for
country program leaders and others
actively engaged in information, educa-
tion and communication (IEC) roles
concerning population and family plan-
ning, April 10-June 24, 1972. Honolulu,
East-West Center. 8 p.
1 0:68
Keseragaman training program don
pengembangan pota dasar kurikulum
P.L.K.B. [Uniformity of the training pro-
gram and development of the basic cur-
riculum problems P.L.K.B.] (Petugas
Lepangan Keluarga Berentjanal In
Indonesian. 31 May-5 June 1971. 2 p.
1 0-69: Population Commission
Interviewing guide for motivators in
family planning. Makati. Rizal, 2 p.
10-70: Ramakrishna, V.
Training of health educators. Prepared
for Working Group on Training of Per-
sonnel in Family Planning Programmes.
Bangkok, Economic Commission for
Asia and the Far East. United Nations.
27 July-7 August 1970, 12 p.
Research and Evaluation
1 0-71: Ables, Higino A. and Monina S.
Movido
Status of communication research in
family planning in other Asian countries
and implications for family planning
communication in the Philippines.
From IMC-UNESCO PROJECT ON RE-
SEARCH, DEVELOPMENT AND TRAIN-
ING IN FAMILY PLANNING COMMUNI-
CATIONS: SECOND PROGRESS
REPORT, Quezon City, Institute of Mass
Communication, University of the
Philippines, March-Aprit 1972, 35 p.
10-72: Bannerman, R. H. O.
Research in training. Prepared for
Working Group on Training of Person-
nel in Family Planning Programmes,
Bangkok, Economic Commission for
Asia and the Far East, United Nations,
27 July-7 August 1970, 7 p.
0-f3: Edelstein, Alex S.
Some suggestions for the study of com-
munication and family planning. Pre-
pared for the East-West Center, Hono-
lulu, July-August 1972, 13 p.
10-74: Chow. L. P.
Knowledge-attitude-practice survey for
family planning in the context of health
services. Prepared for the Conference
of Asian Statisticians, conducted jointly
by the United Nations Economic Com-
mission for Asia and the Far East and
the Statistical Office of the United
Nations. Manila, 14-27 July 1972. 8 p.
1 0-75: Di Bona. Joseph E.
Evolving strategies for the rapid diffu-
sion of population awareness: some
suggested action research studies.
From SEVENTH ALL INDIA CONFER-
ENCE OF THE FAMILY PLANNING
ASSOCIATION OF INDIA. THEME:
POPULATION EDUCATION FOR THE
YOUNGER GENERATION. REPORT OF
THE PROCEEDINGS. MANIPAL. Bom-
bay 1, FPAI, February 1971, 6 p.
1 0-76: International Planned Parenthood
Federation, South East Asia and
Oceania Region.
Evaluation report. [form] Prepared for
Information and Education Workshop
held in Kuala Lumpur, 27 November-1
December 1971, 3 p.
1 0-77: Muramatsu, Minoru
Evaluation of family planning training
programmes. Prepared for Working
Group on Training of Personnel in Fam-
ily Planning Programmes, Bangkok,
Economic Commission for Asia and the
Far East, 27 July-7August 1970, 10 p.
Social-Cultural-Psychological Aspects
of Family Planning
10-76: Concepcion, Mercedes B and
Gerry E. Hendershot
Factors associated with married
women's ideal family size and approval
of family planning. From ST LOUIS
QUARTERLY. Vol. 6. No. 3, Septem-
ber 1968. 15 p.
1 0-79: EI-Sharabassy. Ahmad
Islam and family planning. [revised]
Translated by Sayed Ismail, Cairo,
Egyptian Family Planning Association,
1969,153 p.
10-80: Indonesian Planned Parenthood
Association
Legal aspects of family planning.
Jakarta. September 1971. 83 p
10-81: Jocano. F. Landa
Cultural changes in relation to a sus-
tained country-wide family planning
programme. IPPF-SEAOR monograph
no. 2, Kuala Lumpur, International
This new publication exemplifies the growing spirit of coopera-
tion between two family planning organizations in Jamaica;
The National Family Planning Board and the Jamaica Family
Planning Association. In combining their efforts in the joint
publication of FAMILY PLANNING NEWS, they hope. by means
of a unified approach and an integrated effort, to reach and
inform not only the medical profession but also the public.
All correspondence should be addressed to: the Editor, Family
Planning News, 65 East Street. Kingston, Jamaica. (Single
copies of the magazine are distributed free.)
During the Conference on Commercial Resources and Their
Application to Population Communication (described on the
first page of this Newsletter). Jamaica's casestudy team, Edgar
Stewart (lefts and Conroy H. Allison review FAMILY PLANNING
NEWS.
"The People Pack" is essentially a family planning library
in a box. It consists of 147 four-by-six inch index cards
containing facts, figures, charts, and quotations about
world-wide population/family planning. Published by the
Planned Parenthood Federation of America, its theme
can vary according to how the user arranges the cards.
Thus this color-coded set is an instant reference library.
Its users who have general knowledge of population and
family planning will find it a helpful source of information
and ideas for many communication purposes, such as
writing brochures, fact sheets, and speeches. The infor-
mation in the People Pack was based on that available
as of October 1972; updatings will occur periodically.
Readers interested in obtaining a People Pack can write
to Planned Parenthood Federation of America, 810
Seventh Avenue, New York. New York 10019, U.S.A.
Planned Parenthood Federation, South
East Asia and Oceania Region, 1972, 24
P.
1 0-82: Kuppuswamy, B.
Social values and educational innova-
tions. From SEVENTH ALL INDIA CON-
FERENCE OF THE FAMILY PLANNING
ASSOCIATION OF INDIA THEME:
POPULATION EDUCATION FOR THE
YOUNGER GENERATION. REPORT OF
THE PROCEEDINGS, MANIPAL. Born-
bay 1, FPAI. February 1971, 4 p.
Assistance for IEC Activities
10-83: Carolina Population Center
Report: family planning information
symposium: a search for direction, Jan-
uary 19-20, 1970. Chapel Hill, North
Carolina. 4 p.
10-84: Katagiri, Tameyoshi
f, P.P-F. briefing. From Family Planning
Association of Hong Kong, ed., RE-
SPONSIBLE PARENTHOOD AND FAM-
ILY LIFE EDUCATION: PROCEEDINGS
OF TH F SEMINAR, Hong Kong. Western
Pacific Region, International Planned
Parenthood Federation 28 September-1
October 1971, 3 p.
Information Sources and Bibliographies
10-85: Carolina Population Center. Educa-
tional Materials Unit
Family planning films and filmstrips:
annotated list. Chapel Hill, North
Carolina, 18 p.
10-86: International Planned Parenthood
Federation. Information & Education
Department
Focus on -additions to IPPF audio vis-
ual library at central office. London,
September, October 1972, 16 p.
10-87: International Planned Parenthood
Federation. Information & Education
Department
Resource list: family planning films
suitable for Asian countries. London,
August 1972, 21 p.
10-88: International Planned Parenthood
Federation, Information & Education
Department
Resource fist: source list of material on
population for teachers. London, Aug-
ust 1972, 32 p.
Miscellaneous
10-89: Family Planning Organization of
the Philippines
Selected readings on population edu-
cation. 1971, 544 p.
1 0-90: Cernada, G. and E. Cernada
Telephone educational pilot study.
Taipei. Population Council. 5 p
fle
City Study Affects Taiwan Program
A special family planning campaign began in
late January 1967 in Kaoshiung City, Taiwan's sec-
ond most populous city (660,000 at that time). The
primary purpose of the study was to increase loop
practice by more active use of mass media. A secon-
dary purpose was to introduce the oral pill and to
learn whether it would adversely affect loop accep-
tances.
George P. Cernada (The Population Council. P.
O. Box 394, Taichung, Taiwan 400, R.O.C.) and
Laura P. Lu (Health Education Division. Taiwan Pro-
vincial Health Department. Chung-Haing Village,
Nantou, Taiwan) have recently written a paper enti-
tled The Kaoshiung Study which focuses on the use
of the mass media in the campaign. Since the results
of a pre-survey had identified as a major target
group those women not wanting more children but
not practicing contraception. it was decided that
the content of the media campaign should be infor-
mational rather than motivational — stressing how
the contraceptive methods worked, where to get
them, and their cost. The same pre-survey indicated
that radio and movie theaters should be the main
media used for the campaign. This decision was
made on the basis of the following information:
radio reached the largest audience (72 percent);
this audience was composed of a larger percentage
of those with no formal education (68 percent daily)
than any other medium: those who listened did so
regularly (69 percent) and for extended periods of
ti me (half for more than an hour daily). The reasons
for selection of movie theaters were: 47 percent
of women went to movies (two out of three at least
once a month. one out of two, between two to four
ti mes monthly): more than half those who went
noted that they paid careful attention to advertising
slides shown before the feature film; 31 percent
of those with no formal education attended the
movies.
After these survey findings were completed in
January 1967. radio spot announcements were
placed on prime time. The radio spots continued
for about nine months. In addition, a set of three
colorful slides about the loop and pill were shown
daily at 3 shows in 28 movie theaters in the city
for three months.
A follow-up survey in April-May 1968 reached
75 percent of those wives interviewed in November
1966. This post-program survey confirmed that
radio was an important method of reaching married
women: 90 percent owned radios and 35 percent
learned about family planning from this medium.
Eighty-six percent of those who heard messages
about family planning on the radio heard them on
the stations that were used in the campaign.
The post-program survey found that increased
public information input helped increase family
planning knowledge among Kaoshiung wives. In
1 966 only 24.1 percent indicated that mass media
had been a source of information on contraceptive
methods, Ater the increased program effort, 41.7
In Taiwan, in late December 1965, when the family
planning program was into its second year. a survey
of key local family planning program leaders
showed that the use of mass media had low priority
among them. partly due to the low-keyed nature
of the program lacking, as it did, an official govern-
ment policy. At the time the program was almost
entirely home-visitor oriented. By 1972, six years
later, a moderate-intensive-level public information
campaign using all mass media and other informa-
tion channels was in effect throughout the Island.
Some part of the progress can be attributed to the
results of the Kaoshiung City Study, which is
described in the accompanying article.
percent of all wives cited mass media as an informa-
tion source on contraceptive methods. An addi-
tional important finding was that, when pills were
provided to all wives who wished them, there was
little or no effect on loop acceptances. This finding
was instrumental in broadening the Taiwan pro-
gram since it helped program administrators to
decide in late 1970. to provide on an Island-wide
basis the pill to any wife who wanted it.
Reports from the overall program in Kaoshiung
showed that the number of contraceptive acceptors
increased significantly from 1967 onward. For
example the average monthly number of loop
acceptances rose by 16.4 percent from 1966's total
— compared with a rise of only 8.8 percent on an
Island-wide basis from 1966 to 1967. Given that the
rise from 1965 to 1966 in Kaoshiung was less than
half the Island-wide rise, the 1967 results seem even
more significant.
This seasonal greeting card comes from the Office of Popula-
tion Affairs of the Colombo Plan Bureau (12 Melbourne Avenue.
Colombo 4. Ceylon). Note the message it bears. The other
messages in small type on the left hand side of the card read,
from top to bottom: "The population bomb is everybody's
baby;" "Love is beautiful — overpopulation isn't;' "A pill a
day keeps the stork away;" "Plan a small healthy family;"
"The way to BE is pollution free;" and "Keep the world afloat
with zero population growth."
The staff of the Communication Institute take this opportunity
to extend to all its readers the very best wishes for 1973.
Vith best wishes
fr a prvsper"s
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A Teacher's Guide to Assist in Classroom Use
of Newspaper's Population Supplement
A Supplement entitled ''Population: The U.S.
Problem ... the World Crisis," which was prepared
and sponsored by the Population Crisis Commit-
tee, appeared in the New York Times in 1972. One
of the principal purposes of the Supplement was
that of serving as an educational tool in schools
throughout the country. To help assure its use in
the classroom, a 16-page condensed version of the
Supplement appeared in the May 1 issue of Senior
Scholastic. This involved a press run of 875,000
copies sent to about 34,000 teachers and used by an
estimated 1 million high school social studies stu-
dents. A questionnaire, sent to a random sample of
2,700 teachers to evaluate the actual classroom use,
indicated that around 90 percent of the teachers
`
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"Family Planning for the Welfare of Family, Society, and
Nation" is the message imprinted in Indonesian on the
left side of this envelope — designed to commemorate
the first day of issue of three family planning stamps.
The Indonesian words across the top of the logo and
the stamps are translated as FAMILY PLANNING. The
pictures on the three stamps (left to right, respectively)
are designed to convey the following three messages:
1) family planning is accepted and blessed by all reli-
gions: 2) family planning is healthy and prosperous
for the family; and 3)family planning accelerates national
development.
This photograph demonstrates both the -professionalism" of
the posters submitted — as well as their diversity in message
and design. IV
and the students each rated the Supplement good"
or ''excellent."
As a result of this reception to the Supplement,
a program was arranged to promote expanded use
of the Supplement throughout the schools in this
country during the 1972-1973 school year. Previ-
ously, a Teacher's Guide had been prepared by Dr.
Jerry L. Brown (Director, Population Education
Project, Indiana University, Bloomington, Indiana)
to accompany the Supplement. The guide lists basic
generalizations, brief summaries of every article,
suggestions for discussion questions, a sample les-
son, and ideas for related learning activities. Both
the Teacher's Guide and the Supplement were sent
to over 100.000 administrators, teachers. and stu-
dents. Copies of the complete Supplement, the
Teacher's Guide and this issue of Senior Scholastic
may be obtained by writing Information Office,
Population Crisis Committee, 1835 K. Street, N.W.,
Washington, D.C. 20006, U.S.A.
Family Planning Poster Contest
as Source of New Ideas
In order to obtain new ideas for posters that
could depict the advantages of family planning for
an illiterate audience, a poster competition was
held in Maharashtra State, India in October 1971.
The competition, sponsored by the Family Planning
Publicity Unit of the Public Health and Housing
Department, was open to all professional and non-
professional artists in the state.
There was no entry fee, and individual artists
were at liberty to send any number of entries. The
specifications for the posters were that: 1) they be
20" x 30" in size: 2) the colors be restricted to five;
and 3) the design be capable of good reproduction
by offset process.
A total of 303 entries were received. Of these,
28 entries were submitted by 18 professionals and
275 by nonprofessionals. All entries were judged
by a panel of renowned artists, under the chairman-
ship of the Commissioner of Family Planning.
POPULATION EXPLOSIONPLAN YOUR FAMILY
two are enough
MAKE LOVE
NOT BABIES
FAMILY PLANNING CENTER
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New Publication on Communication
Strategy Published by Institute
The Communication Institute has recently
issued a new publication. Communication and
National Integration in Sundanese Villages: Impli-
cations for Communication Strategy, written by Karl
D. Jackson and Johannes Moeliono. The primary
question addressed by this report is: Which means
of communication, if any, can be demonstrated to
influence village political and economic behavior
in ways desired by a national government?
The authors analyze three types of data on com-
munication gathered during a larger field study of
problems of national integration in Indonesia: 1)
administrative communication — village exposure
to the outside world through access to government
services and visits by government officials; 2) mass
media communication — extent of exposure to all
forms of mass media; and 3) traditional communica-
tion — the nature and extent of the traditional net-
works of communication between "advisors" and
"advisees" in and between villages. The aggregate
data gathered in nineteen villages in southeastern
West Java suggest certain conclusions relevant to
population communication:
• Penetration of the villages by the government
apparatus remains low. Officials visitthe village only
infrequently, and social services are available only
if the village resident is willing and able to travel
outside the village.
• Among the individuals interviewed in the three
villages selected for intensive study, exposure to
mass media is low: exposure to newspapers.
magazines, light reading, and the cinema is mini-
mal, and only exposure to radio is relatively high,
with most of those interviewed indicating that they
listen on a daily basis.
• Traditional communication networks exist
between advisor-patrons and advisee-clients in
each village. The behaviors manifested by the three
villages can be predicted from the character of the
traditional communication networks connecting
the chief patrons of each village with the world out-
side the village.
Certain of the implications of this study for popu-
lation communication are:
• The extent of active implementation or
acceptance of government programs in the village
studied is determined by the position taken by the
six to ten most powerful leaders in each village.
If mass media are to playa role in furthering national
programs, it is this small group which must become
the primary target audience for mass media efforts.
• Communication strategy should be aimed at
maximum, short-run behavior change in the vil-
lages, and this can be accomplished by mobilizing
the potential of the traditional networks. Administra-
tive and mass media communication become effec-
tive tools for change only when they succeed in
harnessing the resources of important traditional
leaders who can mobilize each village to carry out
specific programs.
• To reach these chief people. special segments
of radio programming and the output of government
information activities should be targeted at the very
small audience of chief men in each village. A
li mited circulation newspaper could be printed in
the local language with only a few copies being
distributed in each village, thus enhancing the
status of those individuals receiving it. Many other
techniques should be tested for their effectiveness:
such as radio forums for village elders and seminars
at nearby towns and universities forthe top informal
and formal leaders of the village. In all these areas,
the intent is to reach the many only as an after-effect
of reaching the few.
. The modernizing impact of mass media will
naturally increase as villages begin to prosper, but
the first halting steps toward prosperity will come
as the result of vital behavior changes generated
largely by successful utilization of traditional com-
munication networks.
Copies of this report are available by writing the
Publications Officer at the East-West Communica-
tion Institute. The format of the report is unique
in that it begins with an introductory summary writ-
ten in both English and Indonesian.
A Young Wife * Burdsn:
DID VIETNAM KILL MY HUSBAND --OR DID I?
! ALMOST KILLED MY BABY
TO KEEP nor NusP ;.nrn ' ,
WED HAD TWO CHILDREN--BUT
WE'D NEVER MADE LOVE?
, 
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TRUE TO LIFE Magazine has issued a second edition. Like
the first edition (which was reviewed in IEC Newsletter No.
7). TRUE TO LIFE covers birth control and other health and
social topics in a confession magazine format. The first edition
of the magazine, produced by the Emory University Family
Planning Program in Atlanta, was used by agencies all over
the country for family planning patients, high school counsel-
ling, assignments for reading courses. Contents include eight
full-length stories, Dr. Adams' advice column, how to do a self
breast examination and many other features. For copies. write:
TRUE TO LIFE. Box 26069, 80 Butler Street, S.E., Atlanta. Geor-
gia 30303 U.S.A. (Prices vary from U.S. $0.50 to $0.08. depending
on quantity ordered.)
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Whot is World Neighbors?
WORLO MF10-5095 n^
The 1972 World Neighbors' ANNUAL
REPORT describes and illustrates the
theme of how "Development is Educa-
tion Followed by Application."
World Neighbors Adapts Resources to Assignment
In its new ANNUAL REPORT, World Neighbors
President John L. Peters states: ''We now see
'development' as an educational undertaking. And
World Neighbors has adapted its resources to this
assignment. Our major role is therefore an educa-
tional one. Our overseas staff—directors and work-
ers — are committed to the tasks of instruction and
inspiration. And much of our domestic staff is
assigned to the production of those 'com-
munication materials which make possible the
teaching process at the village level."
World Neighbors helps extension workers pass
their knowledge on to large numbers of people in
several ways: it produces newsletters, develops vis-
ual aids, and conducts training programs in many
countries. The quarterly newsletter entitled World
Neighbors in Action is available in both English and
Spanish and is basically a how-to-do-it manual in
miniature. One of the topics covered in a recent
issue, for example. was using visual aids as well
as other communication techniques. The newsletter
is mailed to all World Neighbors project personnel
and to others who request copies. Another World
Neighbors newsletter is entitled SOUNDINGS. Pub-
li shed occasionally and distributed free of charge
to people working in developmental communica-
tions, it was described in IEC Newsletter No. 6.
Visual aids — largely slides and filmstrips — are
also being made available along with manuals on
their production or use. World Neighbors — with
the help of a foundation grant — has located satis-
factory project equipment and places it in selected
project areas. World Neighbors has established a
development materials department to "package'
and distribute specific materials, which are based
on village-level experience and which respond to
village-level needs. World Neighbors always gives
special attention to the pre-testing and field evalua-
tion of its materials. Among the visual aids and
instructional materials produced during 1972 were:
1) two filmstrips on family planning, entitled "Family
Planning—the Loop" and "Family Planning—the
Pill'; 2) a manual called The Use of Radio in Family
Planning ( which was reviewed in IEC Newsletter No.
5): 3) a Visual Aids Tracing Manual, which gives
instructions on how to make hand-drawn filmstrips,
posters, and flipcharts from inexpensive materials;
and 4) three communication filmstrips teaching the
use of filmstrips.
Family planning is part of the World Neighbors'
"total development" program which also includes
food production, leadership training, public health.
and small industries. In 1971-72, twenty-seven per-
cent of the overseas investment was devoted to fam-
ily planning. making it second in overseas program
priority, following food production. Countries
where family planning has received special
emphasis are the Philippines. India, Colombia,
Guatemala, Kenya, Ecuador, Paraguay, Peru, and
Brazil.
The family planning program includes support
for family planning clinics: training and salaries for
doctors, nurses, and paramedical personnel; sup-
port and training for village motivators; and provi-
sion of contraceptives. IEC activities are usually
conducted in conjunction with a family planning
clinic or a visiting team of doctors and para-medical
personnel. Informal meetings and discussions,
using audio-visual aids, are held to acquaint villag-
ers with the problems and consequences of over-
population and to encourage family planning prac-
tices: village motivators visit with individuals and
couples to provide information on the local clinic
and its services.
Two of the new family planning programs
scheduled for 1973 are: a cooperative project with
the Costa Rican Centro de Orientation Familiar
involving World Neighbors' sponsorship of a pro-
gram of family planning communications for rural
and urban slums; and a joint program with the Red
Cross in Bahia, Brazil, which will provide family
planning orientation, follow-up visits to acceptors.
child care, and sex education.
The headquarters of World Neighbors is located
at 5116 North Portland Avenue. Oklahoma City,
Oklahoma 73112, U.S.A. World Neighbors wel-
comes inquiries on the types of services and the
materials which they provide.
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Staff Travel
Dr. Robe rt P. Worrall
- participated in the UNESCO Experts
Conference on Research in Family
Planning Communication. Davao City,
Philippines. October 23-28
served as a resource person in the
Second Asian Population Conference
held in Tokyo. Japan from November
1 to 13
conferred with officials of the Chinese
International Training Center in
Taichung, Taiwan on October 30 and
31 for communication personnel in
population/family planning programs
conferred with the following persons
while in Indonesia, December 11-13:
• Jarret Clinton, Population Officer,
USAID Mission to Indonesia
• Thomas Reese, Population As-
sistant, USAID Mission to Indo-
nesia
• Geoffrey Salkeld, World Bank Rep-
resentative. IEC Advisor to BKKBN
• Suwardjono Surjaningrat. Chair-
man, BKKBN
Mr. John Middleton and Mrs. Merry
Lee San Luis
- attended the International Advisory
Committee Meeting for the Population
Education Workshop, held October30
— November 4 in New York
Mr. John Middleton
traveled to Washington D C. on
November 1. to presenta paper on pro-
fessional training at EWCI to a group
of USAID officials
met with officials of IPPF in London.
England on November 6, 7 and 27, and
in Beirut. Lebanon on November 30
conferred with officials of UNESCO in
Paris, France on November 28 and 29
held consultations with UNICEF and
UNESCO personnel in New York on
November 2 and December 5. regard-
ing EWCI activities in population com-
munication
visited Iran December 1-7 to study
population education and information
programs there
Dr. Sanford Danziger
served as a consultant to FPIA (Family
Planning International Assistance) in
November
visited and advised Accion Popular
Cultural, a Colombian educational
radio and press network
Mr. David Radel
left November 17 to spend five and
one-half weeks in Kenya with World
Bank for a population appraisal mis-
sion — the purpose of which was to
analyze the IEC component of a newly
developed five-year plan for a national
family planning program
helped to develop, with the National
Christian Council of Kenya, a proposal
for a mass media program in support
of family life for Family Planning Inter-
national Assistance
visited the IPPF headquarters in Lon-
don, England on January 2. and con-
ferred with Daphne Rawson-Jones.
Education Officer, IPPF
visited World Bank headquarters in
Washington. D.C. January 4-10 and
conferred with Peter Hall, Population
Officer. Population and Nutrition
Projects Department. World Bank
Mr. Ronny Adhikarya
- spent December 8-29 in Singapore
meeting with leaders of family plan-
ning and population programs to
gather information and prepare re-
ports for the world-wide country
study phase of the Inventory Anal-
ysis Project. During the coming
year Adhikarya and others will con-
duct studies in some 20 countries in
Asia. Africa. and Latin America.
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About the IEC Newsletter
This Newsletter is distributed on a bi-
monthly basis by the East-West Communi-
cation Institute to over 2,600 individuals
and organizations in approximately 115
countries. Material in this Newsletter may
be reproduced without prior permission.
The Newletter also welcomes contribu-
tions of articles and; or photographs from
its readers. Correspondence about the
Newsletter, the Inventory-Analysis, and
the training activities in population family
planning communication at the East-West
Communication Institute should be
directed to:
Assistant Director
Communication Institute
East-West Center
1777 East-West Road
Honolulu, Hawaii 96822
M(FIREFULLY.1
PLAN .P, o f PARENTHOOD
These --Love Carefully" posters and
bumper stickers were designed to com-
bine a fund-raising appeal for Planned
Parenthood Federation of America with
the message of planned parenthood
itself. The contrast in the lettering in the
word " planned'  is intended to convey
the double message.
These two posters illustrate the different visuals and mes-
sages designed for different audiences. The poster on the
left. which reads "Avoid This Before It's Too Late!" is
used in rural areas. The poster on the right, which reads
"Plan Your Family For Your Ch ildren's Education," is
primarily intended for urban audiences. These posters
were produced by Malaysia's National Family Plan-
ning Board (Box 416. Kuala Lumpur).
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Visitors to the Institute's
Projects in Population
Communication
Joseph Bofelo, Commissioner of Commu-
nity Development, Maseru, Lesotho
Jerry Brown. Associate Director, Labora-
tory of Educational Development, Indi-
ana University, Bloomington. Indiana,
U.S.A.
Theodore E. Brown, Special Assistant to
the Assistant Administrator, Technical
Assistance Bureau, USAID, Department
of State, Washington. D.C., U.S.A.
Marcella Davis. Deputy Chief Medical Offi-
cer, Ministry of Health, Freetown, Sierra
Leone
Richard Derman, Director of Medical Ser-
vices, Family Planning International
Assistance, Planned Parenthood/World
Population, New York. New York, U.S.A.
Fe del Mundo. Project Director, Institute
of MaternatrChild Health, Quezon City,
Philippines
James Echols. Consultant, Information,
Education and Communication Divi-
sion, Office of Population, USAID. De-
partment of State, Washington. D.C.,
U.S.A.
Jacqueline Forget, Consultant,
IPPF'UNESCO Clearing House for A-V
Materials, London, England
Carolyn Ayres Houser, Graduate Student,
Department of Population Planning.
School of Public Health, University of
Michigan, Ann Arbor. Michigan, U.S.A.
Miriam Manisoff, Director, Professional
Education. Department of Training,
Planned Parenthood/World Population,
New York, New York. U.S.A,
Katherine Oettinger, Project Head, Inter-
national Association of Schools of
Social Work, New York, New York,
U.S.A.
Charles A. Patterson, Program Consul-
tant, Family Planning International As-
sistance, Planned Parenthood/World
Population. New York, New York, U.S.A.
G. Kittu Rao, Technical Assistant Director
( Media). Directorate of Health Services
and Family Planning. Madras. India
Ray Ravenholt. Director, Office of Popula-
tion, USAID, Department of State.
Washington, D.C.. U.S.A.
Stanley L. Reynolds. Director of Overseas
Program, World Neighbors, Oklahoma
City, Oklahoma, U.S.A.
Does Sampoerno. Pathfinder Fund Field
Representative in Indonesia?Faculty
Member of the School of Public Health.
University of Indonesia. Jakarta. Indo-
nesia
G. N. Srivastava, Deputy Assistant Director
General (E), Central Health Education
Bureau. New Delhi, India
Carmen H. Valenzuela, Senior Editor,
Women's Daily Newspaper. Manila,
Philippines
Leonor J. Zamora, Health Education Ad-
visor, Office of Health Education and
Personnel Training, Department of
Health Education, Ministry of Health,
Manila, Philippines
Institute Announces
3-Year Training Schedule
The East-West Communication
Institute will offer the following
training opportunities in addition
to those described elsewhere in
this Newsletter. Regional confer-
ences in Asia based on needs and
interests identified through other
training and research activities of
the Institute will be announced as
they are scheduled.
Second Participant Workshop.+Sem-
inar January 8-March 23, 1973
Second Specialist Workshop/Sem-
inar—February 26-May 4, 1973
Third Participant Workshop'Sem-
inar October 1-December 14, 1973
Third Specialist Workshop,/Sem-
inar February 4-April 5, 1974
Fourth Participant Workshop/Sem-
inar—April 15-June 26, 1974
Fifth Participant Workshop/Sem-
inar—September 30-December 13,
1974
THE EAST - WEST CENTER—for-
mally known as "The Center for
Cultural and Technical Inter-
change Between East and West"
—was established in Hawaii by
the United States Congress in
1 960. As a national educational
institution in cooperation with
the University of Hawaii, the
Center's mandated goal is "to
promote better relations and
understanding between the
United States and the nations of
Asia and the Pacific through
cooperative study. training and
research."
Each year about 2,000 men and
women from the United States
and some 40 countries and ter-
ritories of Asia and the Pacific
area work and study together
with a multi-national East-West
Center staff in programs dealing
with problems of mutual East-
West concern. They include stu-
dents. mainly at the post-grad-
uate level; Senior Fellows and
Fellows with expertise in re-
search and/or practical expe-
rience in government and busi-
ness administration: profession-
al study and training partici-
pants in non-degree programs at
the teaching and management
levels: and authorities in various
fields meeting in international
conferences.
Center programs are conducted
by the East - West Communication
Institute, the East-West Culture
Learning Institute, the East-West
Food Institute, the East-West
Population Institute and the
East-West Technology and De-
velopment Institute.
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1777 EAST-WEST ROAD
HONOLULU, HAWAII 96822
East-West Communication Institute
